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The ADHOC Web App

(Aging with Dignity, HIV & Other Conditions)

A platform addressing the loneliness epidemic for patients aging with HIV

Responsibilities
Led Product Design:

* Design facilitation & research

e Ul sketches, wireframes, and
high fidelity prototypes

 Developer friendly style guide

 Marketing materials

Team
ClearCost Health

Client / Partner

A Leading HIV Life
Sciences Company

Timeline

1 year
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ADHOC HELP? LOGOUT

Welcome to the ADHOC Community

. 3 ! — v
Review the community summary [l ~Get targeted research briefs

Compare your responses with other ADHOC View medical research selected just for you.
members.

VIEW MORE VIEW MORE

Find beople like you (

Connect with individuals within the ADHOC Community Keep your medical provider informed

LEARN MORE VIEW MORE

Privacy Policy About ADHOC
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Develop Deliver

Discover Define

Solution




Problem

45% of HIV positive patients are over 50 years of age.’
They are disproportionately experiencing a new
epidemic, loneliness.

1. CDC, Division of HIV/AIDS Prevention. (2017, August 24). HIV Surveillance Reports. Retrieved from https://www.cdc.gov/hiv/library/reports/hiv-surveillance.html
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Problem

There is currently a lack of social &
clinical support capable of addressing
this loneliness epidemic.
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ADHOC

(Aging with Dignity, HIV & Other Conditions)

Discover

My Role:
Primary Research: Patient / Provider

Problem

Interviews
Secondary Research: Scientific Papers

Competitive Analysis



The Over 50 HIV Patient’s Experience

“I went to a painting class, but no one there
would want to be friends with a guy like me.”

-Patient Interviewee

Discover
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The Over 50 HIV Patient’s Experience

“Support groups are depressing, | want to
meet people that | share a passion with.”

-Patient Interviewee

Discover
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The Over 50 HIV Patient’s Experience

In the UK 82% of over 50s living
with HIV experienced moderate to

high levels of loneliness.

Age UK (no date) Loneliness and Social Isolation: Evidence review [Online]. Available at: http://
www.ageuk.org.uk/documents/

Discover
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The Care Provider Experience
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The Care Provider Experience
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The Care Provider Experience
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ADHOC

(Aging with Dignity, HIV & Other Conditions)

Discover

Define
My Role:
Existing Systems Mapping

Problem

Affinity Mapping
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HIV Clinician

Electronic Medical
Record (EMR
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patient
matching is a
novel
approach

Witnessed
patients
making

meaningful
connections

Recognize the
need for more
involvement

Study
recruiting is
standard

Time &
resources are
limited

Desire to
show life
sciences has
not forgotten
over 50s

Requires
HIPPA
compliance

Ability to test
and scale
interventions

Ability to fund
development
and pay
participants

Ability to fund
development
and pay
participants

Avenue for
innovation

Avoiding
adverse
events

Strict IRB
approval
process
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Opportunity Areas

A Better Way to Find Community through
personalized patient matching

A Clinician Support System Using
Patient Data to Improve Care

A Research Study to test interventions
and understand the loneliness epidemic

Define



Design Development Process

A Better Way to Find Community through
personalized patient matching

Develop



ADHOC

(Aging with Dignity, HIV & Other Conditions)

Discover Define Develop

Defined ’ Deve I o p
- My Role:

System Mapping
Sketching

Wireframing

Problem

High Fidelity Prototyping
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Anonymous Ildentity

| designed an autogenerated identicon and username
system to bring personality to an anonymous ADHOC
identity.

Relevant User Needs

Concerned Support

. . Requires Strict IRB . PP
Social media about being groups are
. HIPPA approval
iIs not secure . outed as HIV not

compliance process o .
positive personalized
[ ]

Constraints

Our client partner could not tolerate the risk of a
patient’s HIV Status being outed via ADHOC.

Finding a solution
| revealed a need for a patient identifier through

wireframes. Amongst the other options | presented,
the identicon system was the most scalable, secure,
and appealing.

Develop

Create Anonymous ADHOC Identity

We understand how important privacy is. This is why we have
created a way to form meaningul connections anonymously online.
By creating your anonymous social profile you will be able to find
individuals within the ADHOC community whose profile matches
your own.

Account information, such as your real name, address, birth date,
and email address will not be displayed.

Username:Sailboat15 C

(«1 X X J
[+X Y X
* 000
e 000
000

&

Avatar:

Please read our privacy policy to find out more about how we
keep your identity secure within the AD-HOC community.

Not Interested CONTINUE




How to connect:
Option 1

Pros
More information for matching
More results on screen

Easier comparison of results
for user

Cons

May not be enough results for
filtering to be useful

Not all users will want to share
each data field

Develop

{

ADHOC

J

Find People Like Me

HELP? LQGO



How to con neclt: ADHOC Find People Like Me HELP? LOGOUT
OptiOn 2 < GO BACK Contact

Pros

Matching on interest

Less filtering is safer for small
initial user base

Card design promotes focus

CONNECT CONNECT CONNECT

Easier for retaining anonymity
Mobile friendly
Cons

Less information for users with
specific preferences

. .
- .
. =
. .
- €
- -

Develop




Additional Product Features




Vo)
7 S CeloDmen:

4o
So, /5  Aotoc o Is p
(/(?//l/efw 7 . arene
e ter, or7 i el i"g With These
be, “@e 5 : 7 nics:
(‘0’7/}9‘-[ "~ S0t 14, "Ji @ ommuniy Xas oy A D H o C Profile savepROFILE  HELP? i
Ao P Oltrey ;/:f o Rear Nical Research
72 772 Ve
e Ptches - your ;; :/Ioif efe,-S ©r s, DY Pracee
/) ’ ——
Canyg, b7 0 and associates Section 3: Daily Life v
Or 7
P,

Welcome to ADHOC

Ucs Sttive Care e ) .
4. How would you rate your overall housing conditions?
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Nt g, ar, Y Seriousy, S, % We are proud to be partnering with these leading clinics and
© 0 P P )4 }:4
Mg, € Comy, . ¥
A secy,, 2Nt with pory ; research centers: _ . _
" 7 5. What is your primary source of transportation?

"eQuirements

Central Texas Clinical Research
Red River Family Practice )
Peter Shalit, MD and Assoclates @ Car

University of Wisconsin - Madison Health
Stanford Positive Care Clinic O Public transportation
UC San Diego Health

QO Bike

GET STARTED QO Walking

O Taxi/Transportation network company (Uber, Lyft, etc.)

O Other

Receive a $100 Amazon Gift Card for completing the study

Eligible participants only, some restrictions apply

6. How many days per week do you exercise vigorously enough to cause you to sweat?

3 days v

7. On average, how many minutes do you exercise in a single workout?

Recruitment Brochure Informational Patient Site ) ) . .
Registration & Online Profile

User testing revealed some questions
could be triggering for patients. |
the study included increased messaging and
worked with research team to alter
question wording. Font sizes were
increased as well.

Care providers presented to patients User testing was used to select banner
image and insure a compelling pitch for



Summary for Provider

Would you like to share a summary of your
updated profile with your provider?

Sharing your profile summary may improve your care by allowing
your doctor to better understand all the ways that HIV affects your
life.

Please Note: On the next page, you can control which sections you
choose to share.

NO YES

Prompt To Share

After profile completion, the patient
has the choice to share.

HELP? LOGOUT

Please select which sections you would like your provider to view.

If you would like your provider to see all of them, choose “SELECT ALL SECTIONS".
PLEASE NOTE: This summary is not intended to communicate urgent information to
your provider. If you need to do that, please call your provider's office or call 911.

SELECT ALL SECTIONS

Last updated: 3/13/2017

Introduce Yourself

| was diagnosed with HIV in 2004. My spouse passed away in 2009 after battling AIDS for many years. As |
get older, | am worried about my finances as | don't have much saved for retirement. | enjoy being a Project
Manager, but the hours are long. I'm not sure how much longer | can work full-time.

Last updated: 3/13/2017

Favorite Activities & Interests

Scrabble
Gardening

Facebook Dogs
Photography Watching baseball

Last updated: 3/13/2017

Social and Demographic Information

Demo: Employment: Education:

59 yo Caucasian, male Full time, Project manager Graduate degree
Orientation: Veteran: Relationship status:
Gay or Lesbian No Widow

Annual household income:

$75,000 - $99,999

Enough money to meet needs:
Yes, most of the time

CANCEL PREVIEW

T

Select Information to Share
Care providers presented to patients

ADHOC HELP?

Preview

Below is the information that will be sent to your provider. We recommend that you also
print your summary to review with your provider at your next scheduled visit.

Patient: Allen Smith
DOB: 08/07/1958
Address: 23 Dorthy Lane,
San Mateo CA, 94010

ADHOC Summary for Provider

5 PRINT

Patient: Allen Smith
DOB: 08/07/1958
Address: 23 Dorthy Lane,
San Mateo CA, 94010
| was diagnosed with HIV in 2004. My spouse passed away in 2009 after battling AIDS for many years. As | ast Updated: 3/13/2017
get older, | am worried about my finances as | don't have much saved for retirement. | enjoy being a Project
Manager, but the hours are long. I'm not sure how much longer | can work full-time.

This profile contains 9 of 9 sharable profile sections.

Introduce Yourself

ling AIDS for many years. As |
irement. | enjoy being a Project
I-time.,

vorite Act Lies & Interests Last updated: 3/13/2017

Scrabble Facebook Dogs
Gardening Photography Watching baseball

Social and Demographic Informatior

Demo Employment; Educatiant

59 yo Caucasian, male Full time, Project manager Graduate degree
Orlentation Veteran: Relatlanship status:
Gay or Lesbian No Widow

Annual househo!d Income:

$75,000 - $99,999

Encugh money to meet needs:
Yes, most of the time

V Medication Adherence Self-Repo
In last month, Adherence barriers
| took 40% of my HIV medication. Ran out of pills, Simply forgot
Social Support
I have people to help me If I need it Lost spouse (or partner) due to HIV. Children:
A little bit Yes 4

Primary Social Support

| get emational support Grandchiidren:

Preview and Send
Patient can review information



ADHOC HELP? LOGOUT

Community Summary Your Personalized Research Feed

The Community Summary allows you to confidentially compare your responses to the combined responses of other patients enrolled in ADHOC from all Based SPECiﬁ Ca”y on your responses to the p rofile, we have generatEd this persona lized
DR e, research feed for you.

& BACK TO HOME & BACK TO HOME

Demographics YourResults= @) & e

Medication adherence in HIV patients The increased risk of heart disease among Exploring the importance of human

HIV patients connection for those with HIV

Current Age

Number of Respondents = 756

90+ 0%
85-89 | 0%

80-84 | 0% :
7579 [l 1% P
v
<°(0 70-74 _ 4% Recommended to ADHOC members who reported Recommended to people who reported having Recommended to people who reported having

65-69 (I 13%

c0-64 [N 1 ©%
55-59
50-54 29%

low medication adherence heart disease little social support

A recent study among persons living with HIV
shows that overall, older patients take their
medicine more reliably than younger patients.
Nonetheless, adherence can still be a problem
and there are steps you can take to improve.

As patients with HIV get older, their risk of heart Check out the latest research findings on the
disease goes up, both due to aging and due to impact of social isolation in HIV.

factors specifically related to HIV and its

treatment. Learn what you can do to protect

yourself.

34%

0 5 10 15 20 25 30 35 40

READ MORE

READ MORE READ MORE

Percent of Respondents

ADHOC HELP? LOGOUT

Welcome to the ADHOC Community C itu S
ommunity summary

ADHOC Research Brief HELP?  Locout

The study found that 53% of older subjects were good adherers, compared to just 25% of younger subjects (Figure
1). When adjusting for a number of factors, it was revealed that HIV-infected adults aged 50 years or older were
three times more likely to achieve a 95% adherence rate than were younger subjects. In addition, the study
revealed that cognitive impairment conferred a 2.5 times greater risk of poor adherence. Current drug use was also
' == associated with sub-optimal medication adherence, with 93% of those who met the criteria for drug abuse or
Review the community summary |l ~Get targeted research briefs e dependence being classified as poor adherers, versus 65% of non-drug abusing patients.

Compare your responses with other ADHOC View medical research selected just for you.
members.

80%

VIEW MORE VIEW MORE

%]
-
&)
'QJ
2 60%
5 53%
2]
e
ADHOC Find People Like Me HELP? LoGouT 3 40%
oo
++ Filters Current Search E
! Age: 50 - 65 R Active Filters: - - C‘C:" this search O Sortby: | Last Online ~ § 20%
S b . ) 4 . 6 Community members match your search S
Find people like you Share and update your profile X -
0

Connect with individuals within the ADHOC Community Keep your medical provider informed oeoeo 50-55 Activities or interests Looking for
shoretrumpet Montana Car restoration, Bowling Activity partner CONNECT

Older Younger

LEARN MORE VIEW MORE Gender A

Male
% 55-60 Activities or interests
H

:Q.
0o "
3 remale 2683 laserliberty

D Transgender

HIV + age group

Privacy Policy About ADHOC

Looking for:
Virginia Hiking Activity partner

CONNECT

B Good adherence (>95%)
W Poor adherence (<95%)

50-55 Activities or interests Locking for:
Wisconsin Cats, Reading, Crosswords Social Support

Year of diagnosis v keystonescatter CONNECT

Family status

60-65 Activities or Interests: Looking for
New Mexico Wine, Photography Online Friend

homeheartfelt CONNECT

Employment Status v

Living Situation

60-65 Activities or interests: Looking for
Oregon Cooking, Travel Friends, Commited Partner

fieldingample CONNECT

Looking for... v

Research Briefs

- i ~
Co-occurring conditions 60-65 Activities or interasts Looking for:

Massachusetts Red Sox, Patriots, Billiards Online Friend

velvetyplucky CONNECT

The latest in HIV and aging research

Patient Matching curated for each patient based on their

profile



Discover

Solution




=w»  The ADHOC Pilot Outcomes

Creating Community

Enrolled 200+ patients from 5 leading clinics in <1 month
IRB approval and signed contract to deploy and scale patient matching nationally

Deployed community summary: “It was comforting and distressing to see my community is
struggling with the same problems as | am.” - Patient Interviewee

Improving Care

60% of patients chose to share their profile with their doctor

“ [ADHOC] provides valuable data about this population and will inform us as
to how we can better help them.” -Care Provider Interviewee

Fostering Research

Published research findings at Infectious Disease Week 2018 bringing awareness to 3X rate of loneliness

Implemented analytics for all ADHOC functionality and gained funding for longitudinal study
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MeltingPoint

Helping employees understand
and utilize their benefits




The MeltingPoint Mobile App

The MeltingPoint Mobile App is a white labeled enterprise mobile app. It offers a
collection of features designed to make benefits more accessible to employees.

Responsibilities Team Clients Timeline
Led Product Design ClearCost Health Large Employers (50k+) 6 months
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Developing the Logo

| created the logo and brand of MeltingPoint. | wanted the
brand to communicate a state change, from static to
activated through modern simplicity.

. - @ m O b i I e



Benefits Villa

= 7
— 7

Email:

Password:

Not Registered yet? Sign

B e~y

Continue As Guest

Employer Branded

The MeltingPoint User Interface

< Back Medical ID Card

ABC Medical ID Card

\i m fs‘{: ;T?h Plan

Administered By myHealth Insurance Co,
Coverage effective date: 12/11/2015
Group: 123456 Open Access Plus
No Referral Required
D: U2345678901 Preventitive 100%

Name: Mike Wakowsku Network coinsurance:
In 80%/20%

Out 50%/50%

myhealth.com

Med/Rx deductible applies
Cat#

View Full Screen

Resources Notifications Activity Plan Info More

Health ID Cards

( Back Plan Summary

Your HSA Plan Information

$550

Spent todate Outof Pocket
this year

Maximum

Updated Just Now
@ Spent to Date

You have spent $550 on your health expenses

this year. You have $1,200 to spend until you
meet your deductible.

Coinsurance:

Out of Pocket Maximum:

Resources Notifications Activity Plan Info More

Find Care

Resources

4

Wellness

Pay for Care

Compensation

Plan Summary

Insurance

Resources

Notifications

=

Activity

Work & Life

Plan Info More

Benefits Catalogue
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My Process designing two core features:

Mobile Health Plan ID Cards
Personalized Health Plan Summary



Problem

Large enterprises use their HR benefit
packages to attract and retain top talent.
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Problem

HR Executives contract dozens of vendors with
disconnected systems and communications.
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Problem

This leaves employees feeling
frustrated rather than cared for.
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MeltingPoint Mobile

Discover

My Role:
HR and Employee Interviews
Site Visits
Stake Holder Interviews

Problem

Competitor Research



Employee Discoveries

“l had a new dentist. | couldn’t find

my ID card and they needed it
before they would fix my cavity.”

-Caesars Entertainment Employee

“l don’t know where | am against my

deductible and | need that info before |
decide about elective surgery.”

-Caesars Entertainment Employee



The HR Exec Experience

“One of our most common calls are for
lhealth] ID card related requests”

- VP of Human Resources



Other apps were avoiding personalized
healthcare features. Our teams’ experience using
healthcare data was a competitive advantage.



MeltingPoint Mobile

Definition
| facilitated a collaborative workshop to

synthesize our findings into two core
problems.

Discover Define

Defined
Problem

Problem

Two Core Problems:

1. A better way of managing employee
health plan IDs

2. An ability to view and understand up to
date healthcare spending within the
context of your plan



Problem 1: Health Plan ID Cards

| created wireframes to help our team visualize potential solutions
and foresee implementation challenges

Option 1: Displaying card all VN s 08:00 AM ® Option 2: Mimicking payer all VAN 09:00 AM ®
information in a standard format < Health Insurance Information card formatting (selected) Cigna PPO
. Logo ﬂ‘.}
Pr oS® Kaiser Permanente = =—1e
Mike Wakowski
S Legal entity name h 6
Member ID Group ID Pr o §%§: Coverage effective date: MM/DD/CCYY Ppg'. = i 1
Easier to scale without need to e 123456 : 5 iy specaidf B |
o e 2 [, by A 2 |
create custom Ul for every Siver PPO Feels like a card B e s |
° Start Date B il i i_': rMka';jnsm:(;%
CI Ient 02/01/2013 replacement : 1 ;TN&OOA)&R!PCNOO()(I)(DO L ;:;/hd;;m;:::,:g:m

Network Savings Program

More readable on mobile Con
screens View Full Screen
Email Card ‘ Harder to scale product

I‘ Card sized text
Might not be accepted as a challenging to read on
card replacement by some mobile screen.
¥

Con:

4 X 8 x @

Notifications Activity & Rewards

Settings




Problem 1: Health Plan ID Cards

| incorporated additional feature requirements into high fidelity prototypes

Context menus linking to related

< Back Insurance ID Cards < Back Blue Shield of CA Medical / RX
(] (] [ J
plan information and touchpoint
> T Rt 7 Select Plan Amv Hoxse - . . TYLIN
e D Member: Y Y blue § of california
T . ’ S — .
Ability to view dependent’s ID l Subscor cowr  WOO51617
N "/ s oY C o Medical / Rx Sue Smith Effective 1/1/2016
| s BT e I e i Coverage Family
ca rds ik Ud‘j"‘!]’gj: Q ?M"V‘"i'vft.fff’;_!i'!";; p# TVB903B234 Plan ? PPO
B e = —3F— -
Sue Smith Dental

$2,500IND / $5,000FAM

Vision

r

L
Flip Fullscreen Email Card

Solving for scalability

Benefits Dashboards

| designed a card creation
pipeline utilizing SVGs to minimize
developer time for new client
implementation Paid Time Off

Insurance ID Cards

Medical/Rx YTD Spend >

Pay Summary

To view or file a claim login or contact Blueshield
of CA:

Call Website App

Learn More >

My Profile

> = = =3 ==

Resources Notifications My Info More Resources Notifications My Info More

Resources Notifications My Info More




Problem 2: The Health Plan Summary . ..o

Family

Iterating through visual
representations of spend

{ Back  Blue Shield HDHP Summary { Back  Blue Shield HDHP Summary

Spend to Date

to date information

Ultimately we chose the design
that would provide all the
necessary context without

overwhelming the user

Current Status:

You have not yet met your
individual deductible.

Everyone in your family will pay for in-network health
care expenses out of pocket unless they have reached
their individual deductible.

Family Spend to Date
2017 Plan Year

$3,7OO Spent to date this year
Family Deductible: $3,700 of $5,000 Spent

Coinsurance / Copay Phase: $0 of $1,000 Spent

Family Out of Pocket Maximum: $4,100 of $6,000 Spent

Your family has spent $4,100 on their in network health
expenses this year. They have $1,900 to spend out of
pocket before the family reaches the Out of Pocket
Maximum. View individual member status below.

Option 1

2016 Plan Year

OOP Max

Family

$4’OOO $3800 Deductible

Individual

$2,000 Deductible

$500 $1200
[ | [ |
Family Jim Jane Chris

Your family has not yet met the deductible of $5,000.
When an individual meets their deductible the cost of
their health expenses will be shared by the insurer. If
your family meets the deductible all plan member costs
will be shared by the insurer. Once the family hits the
out of pocket maximum (OOP Max) the total cost of all
family members health care expenses will be covered by
the insurer.

Indidual Deductible: $2,600

Family Deductible: $2,600

Coinsurance: In 20/10, Out 70/30

Out of Pocket Maximum: $10,000

Option 2

In-Network Spend to Date
2017 Plan Year

Family Coinsurance/
Deductible: Copay:
$5,000

Spent to date: \
$ 3 ) 800 Family Out of
Pocket
Maximum:

$6,000

Status: Family Deductible not met

Learn More

In-Network Spend to Date
Per Family Member

Amy Hoxsey Spend to date: $2,500

Coinsurance / Copay Phase
Individual OOP

$3,000

Individual Deductible
$2,600




Problem 2: The Health Plan Summary

Realizing the design

| coded the visualization in D3.js to make
the developer handoff as seamless as
possible

| created a matrix of all potential user
states and crafted content to help guide
our users no matter their situation

< Back Medical/Rx YTD Spend

\
Tl o i @

Select Plan Member:

Amy Hoxsey

In-Network Spend to Date
2017 Plan Year

Coinsurance/
Copay:

Spent to date: \
$ 2 ’ 500 Individual

Out of Pocket
Maximum:
$3,000

Status: Individual Deductible not met
Learn More

Plan Information Overview

Individual Deductible: $2,600

Individual Out of Pocket Maximum: $3,000

Coinsurance: 0/100

Copayment: $0

< Back Medical/Rx YTD Spend

®

Individual Deductible not met

Your Individual Deductible is $2,600. This is
the amount you must pay out of pocket each
year before your plan starts to pay part of
the costs in the Coinsurance / Copay phase.
You will automatically enter the
Coinsurance / Copay phase for yourself if
you meet your Individual Deductible, or for
your whole family if they meet the Family
Deductible.

View Payer Documentation

Close

Status: Individual Deductible not met

Learn More

Plan Information Overview

Individual Deductible: $2,600 @

Individual Out of Pocket Maximum: $3,000 @

Coinsurance: 0/100

In-Network Spend to Date
2017 Plan Year

Coinsurance/
Copay:

Spent to date: \
$ 3 ’ 800 Family Out of
Pocket
Maximum:

$6,000

Status: Family Deductible not met

Learn More

In-Network Spend to Date
Per Family Member

Amy Hoxsey Spend to date: $2,500

Coinsurance / Copay Phase
Individual OOP

$3,000
]

Individual Deductible
$2,600

Alina Hoxsey Spend to date: $1,300
Individual Deductible not reached

Individual OOP
$3,000

Individual Deductible
$2,600




MeltingPoint Mobile

Problem

Discover

Define

Develop

Defined
Problem

Deliver

Solution

Deliver

Detailed Specifications
Staging
User Testing
Fine Tuning
Marketing

Launch



Solution Outcomes

Health Plan ID Cards

Surveys showed Health Plan ID Cards were the largest motivator
for downloading the app

The addition of health plan IDs to our mid pricing tier made it the
most popular amongst new clients

The Health Plan Summary

The Health Plan Summary was deployed and is also being implemented
with health coaches for Facebook and Walmart employees

“This is the clearest deductible tracker I’ve ever seen” - HR Executive



Thanks for viewing

Let’s connhect:

©978.317.4617 [ jacob@jmdesign.io
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